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B OTHOLIEHMH OPTraHM3anuu 00padoTku u obecneyeHus: 0€30MaCHOCTH MEPCOHAIBHBIX JAHHBIX
1. O01ue moJj10:KeHus

1.1.B wmensix BBINOJIHEHHS HOPM JEHMCTBYIOLIETO 3aKOHOAATENbCTBA B MOJIHOM o00beme TOO
«Finmarketing (®unmapkerunr)» (BUH 201240002196), (nanee — OnepaTop), CUATACT BKHCHITUMHU
CBOMMH 33/1a4aMu COOJII0/IEHNE IPUHIUIIOB 3aKOHHOCTH, CIIPABEUIMBOCTH U KOH(DUIEHIIUAIBHOCTH MIPU
00paboTKe NepCOHANbHBIX JaHHBIX, a TAKXKE oOecredeHrne 6€30MacHOCTH POLIECCOB UX 00PabOTKH.
1.2.Hacrosimas IlonmuTtuka B OTHOIIEHWHM OpTraHM3allid O0OpabOTKM W obOecredeHusi 0e30MacHOCTH
nepcoHalbHbIX JaHHBIX (manee — Ilonutuka) Omeparopa paspaboraHa B Iensx oOecreueHHs
Oe3omacHOCTH OOpaOOTKH, XpaHEHUS U HCIOJb30BaHHUS MEPCOHANBHBIX JAHHBIX CYOBEKTOB
NEPCOHAJBHBIX JIAaHHBIX B COOTBETCTBUU ¢ TpeboBaHusMH 3akoHa Pecmy6nuku Kazaxcran ot 21 mas
2013 roma Ne 94-V «O mnepcoHaNbHBIX JaHHBIX W HMX 3alUTE», a TaKXke ¢ OOMENnpPUHATHIMHU
MEXIYHApOAHBIMH MPUHUUIAMU PAaOOThl C MEPCOHAIBHBIMM JaHHBIMM — B TOM 4YacTd, TJe OHH
IPUMCHHUMEI.

1.3. IlonuTuka packpbiBaeT cnocoObl U MPUHLHUIBI 00pabdoTku OneparopoM MEpCOHATIBHBIX JAHHBIX,
mpaBa W ob6s3anHOCTH OmepaTopa Tpu 00pabOTKEe MEPCOHAIBHBIX JaHHBIX, IpaBa CyOBEKTOB
NEePCOHANBHBIX JaHHBIX, a TAaKKe BKIIOYAET IEpeYeHb Mep, NMPUMEHSEMBIX B IENAX oOecredeHus
0€30MacCHOCTH MEPCOHANTBHBIX JAaHHBIX MPU UX 00paboTKe.

1.4. Hacrosimas Ilonutuka ytBepxkaaercs pykoBoautesneM TOO «Finmarketing (PuHMapkeTHHT)» U
ABIIETCS OOILENOCTYHBIM JOKYMEHTOM, AEKIAPUPYIOLIUM KOHIENTYyaJbHbleé OCHOBBI JI€ATEIHHOCTH
Omnepatopa npu 00pabOTKE M 3aIIMTE NMEPCOHANBHBIX JTAHHBIX, U pa3MelleHa Ha caiite Omeparopa B
cetu untepHet https://unocredit.kz.

1.5. KimueHT Hec€T eIMHOJIMYHYI0 OTBETCTBEHHOCTh 3a HMCIOJb30BaHue cepBuca https://unocredit.kz.
[Ipenocrapnsst cBoro nuunyto nHpopmanuto Ha Caiite, KinueHT cornamaercs, 4To ero nmepcoHaabHbIC
JaHHble ¥ JlaHHblE O Kpeaute, OyayT TMepelaHbl CTOPOHHUM (DMHAHCOBBIM  KOMITAHUSIM.
[IpenocraBnenne Takod HHpOpMaNMKM OOJETYUT MOCTABUIMKAM KPEOUTHBIX MPOIYKTOB MPUHSATHE
COOTBETCTBYIOLIETO PEIICHUs O IIPEAOCTABICHNUH 3aiiMa - YCIOBUM.

2. TepMuHBI U NIPUHATHIE COKPAILIEHUS
IlepconaibHble [aHHBbIe — J1100ast UWHpOpMAIUs, OTHOCSIMIAsACS K TMPSAMO MJIM KOCBEHHO
OTIpPENICIICHHOMY MJIM  OTIpefiesieMoMy (HU3MUecKoMy JHUIy (CyOBEKTY TNEepCOHAIBHBIX JaHHBIX),
3a()UKCHUPOBAaHHBIE HA DJICKTPOHHOM, OYMa)KHOM M (HJIM) HHOM MaTepPHAIIbHOM HOCHUTEIIE.
KaueHnt — Qusnueckoe 1110, CyObEKT MEPCOHATBHBIX TaHHBIX.
OnepaTop nepcoHaJbHBIX JaHHBIX (0MEPATOP) — TOBAPUIIIECTBO C OTPAHUYEHHONW OTBETCTBEHHOCTHIO
«Finmarketing (®uUHMapKeTHHT)», OPraHU3YIOIIME M OCYILECTBIISAIONUINE OO0pPabOTKY IMEepPCOHAIBHBIX
JAHHBIX, a TaKXe OIpeNessaIolie eI 00paboTKH IMEePCOHAJIbHBIX JIaHHBIX, COCTaB MEPCOHAIbHBIX
JAHHBIX, MOJISKAIINX 00paboTKe, NecTBUS (onepalin), COBEpLIaeMble C IIEPCOHAIBHBIMU JaHHBIMU.
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OO0pabdoTka mepPCOHAJBHBIX JaHHBIX — JF00O€ JAcicTBHE (omepamusi) WM  COBOKYITHOCTh
JeicTBuil (omepanuii) ¢ MEepPCOHANbHBIMU JaHHBIMH, COBEPIIAEMBIX C HCHOJIb30BAHUEM CPEICTB
aBTOMAaTH3alMU WK 6e3 uX ucnoib3oBaHus. OOpaboTKa MEPCOHANBHBIX JAaHHBIX BKJIOYAeT B ceOs B
TOM YHCJIE:

e cOop;

e 3aINCh;

e CHCTEMaTH3aIHIO;

e HAKOIUICHHE;

e XpaHEHHE;

e yTOuHeHHE (OOHOBJIECHHUE, U3MECHEHHE, JIOTIOJIHEHUE);

e W3BJICUCHHE;

 HCIIOJIb30BAHUE;

e Tepenady (pacrupocTpaHeHHe, IPeAoCTaBIeHHE, JOCTYI);

e 00€3IMYMBAHKC;

e OJIOKHPOBAHUE;

e YIaJCHHE;

e YHUYTOXXEHHE.

Pacnpoctpanenue NepPCOHATbHBIX JAAHHBIX — neicTBus, HaIpaBJIEHHBIE Ha
PacKpbITUE TEPCOHAIBHBIX JAHHBIX HEONIPEAEIEHHOMY KPYTY JIMII.

IIpenocraBiieHne MepPCOHAJBHBIX  JAHHBIX — JICHCTBHS, HamnpaBlICHHbIE HA  PacCKpbITHE
NIEPCOHAJIBHBIX JaHHBIX ONPEIEICHHOMY JIUILY WM ONPEEIIEHHOMY KpYTy JIULL.

BbaoxkupoBanue NePCOHATbHBIX AAHHBIX — BpEMEHHOE MpeKpaleHue 00paboTkn

NEePCOHATBHBIX JAHHBIX (32 HCKIIOUEHHEM CIllyyaeB, ecili o0paboTka HeoOXoauMa JUIs YTOYHEHHs
MEPCOHAIBHBIX JAHHBIX).

YHUUYTOKeHHe MNepCOHAJBHBIX JAHHBIX — JCWCTBHUSA, B pe3yJbTare KOTOPBIX CTAHOBUTCS
HEBO3MO>KHBIM BOCCTAHOBUTH COJIEp’)KaHUE MEPCOHAIBHBIX JAaHHBIX B HH(OpPMAIMOHHOW cucTeMe
NEPCOHAJTBHBIX JAHHBIX U (MJIM) B pe3yJbTaTe KOTOPBIX YHHUTOXAIOTCS MaTepHalbHble HOCHTEIH
MEPCOHAIBHBIX JaHHbIX.

O0e3mmunBanmne NEePCOHAIBbHBIX AAHHBIX — NeNCTBYS, B pe3yJibraTe KOTOPBIX
CTaHOBMUTCS HEBO3MOXKHBIM ~ 0€3  HCIONb30BaHMsS  JOMOJHUTENbHOM HMH(OpPMAalMM  ONpPEeAeTUTh
NPUHAIICKHOCTh IEPCOHANBHBIX TaHHBIX KOHKPETHOMY CYOBEKTY NMEPCOHATIBHBIX JaHHBIX.
TpancrpannyHasi mnepefaya NepPCOHAJNBHBIX JAHHBIX — I[epe/aya NEepCOHAIBbHBIX JaHHBIX Ha
TEPPUTOPUIO  MHOCTPAHHOTO  TrOCyJapcTBa  OpraHy  BIacTM  MHOCTPAaHHOIO  TOCYJapcTBa,
MHOCTPaHHOMY (PM3NYECKOMY JIMILY WJIM MHOCTPAHHOMY IOPUIUYECKOMY JIUILY.

3. lIpuHIMNBI, eI, CoAepKAHUE H CIIOCO0bI 00pa00TKH NEePCOHATBHBIX JaHHBIX
3.1. Omepatop B cCBOeH JeATENBHOCTH oOecreunBaeT COOMIOEHHE MPHUHLIMIOB 00pabOTKU
MEPCOHANBHBIX JIAaHHBIX, C YYETOM OOLIENPUHATHIX MEXKIYHAPOJIHBIX MPUHIUIIOB padoThl C
NEPCOHAJBHBIMU JIaHHBIMH, B COOTBETCTBHM C TpeOOBaHMSAMH 3aKOHOZATelbcTBAa PecmyOnmku
Kazaxcran.
3.2. Omneparop ocyiecTBiseT cOOp M JanbHeHyo o0paboTKy MepCOHANBHBIX NaHHBIX KIMEeHTOB u
noTeHIManbHBIX KimmentoB OnepaTopa ¢ 1enpio noadopa puHaHcoBwix yenyr Kmuenty OmnepaTopa ot
naptHepos Oneparopa.
3.3. Omeparop, B HeNIX OCYHIECTBICHHUS OKa3aHWs YCIYyr Mo moadopy 3aiiMoB KimeHty, mepemaet
NepCOHaJbHbIE JaHHBIE Takoro KimeHTa TpeThbHM JHIAM — KpPEAMTOpaM, OCYILECTBIISIOUIIM
MpPEeI0CTaBICHUE 3aliMOB C COOJIIOJICHHEM 3aKOHOJATeIhCTBA B cepe o0paboTke NepCOHATBHBIX
JAHHBIX.
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3.4. O6pabotka OrmepaTopoM MEPCOHATBHBIX JAHHBIX B IEIAX IMPEAOCTABICHUS YCIYT IO MOAOOPY
(MHAHCOBBIX YCIYT, JOIYCKAeTCs TOJBKO NpPU YCIOBUU IPEIBAPUTENBHOTO corjacus CyObeKTa
NIEPCOHAIBHBIX JAaHHBIX C YCIOBHSIMH HacTosmier [lommTiku, cormacus Ha oOpabOTKy MepCcOHAIBHBIX
JIAHHBIX, a TAKKe C yCIOBUAMHU IMyOIMuHOI odepThl Ha caiite https://unocredit.kz.

3.5. IlepcoHanpHble HaHHBIE, pa3pemICHHBIE K 00paboTke B pamkax Hacrtosmer [lomutukw,
npepocraBisitorest KimenTom mytém 3anonHeHus (GopMbl aHKeThl Ha caiite https://unocredit.kz u
BKJTIOYAIOT B ce0s1, B TOM YHCIIE HE UCKITIOUAs, CIICIYFOITYI0 HH(OPMAIIHIO:

- (hamuusi, UM, OTYECTBO;

- aJlpec PETUCTPAINH U (PaKTHIECKOTO MPOKUBAHUS;

- UHH;

- TIOJT;

- JlaTa POXKJICHUS;

- 0AHKOBCKHE PEKBU3UTHI (B TOM YUCIIE PEKBU3UTHI OAHKOBCKUX KapT);

- HoMep TenedoHa;

- aIp€eC JIEKTPOHHOM MOYTHI;

- nmaHHble Bxonma Ha cat https://unocredit.kz (mamee — caiit) u uHpOpMANUS TOUCKOBOTO WU
PEKIaMHOI0 3a1poca;

- IaHHBIE O MOJIb30BATEIBCKOM YCTPOUCTBE (Cpear KOTOPBIX pa3pelleHue, BepCusi U Ipyrue arpudyThl,
XapaKkTepu3yeMbIe TIOJ30BaTEIbCKOE YCTpoicTBO, [P-aapec);

- uHpopmanus o Opay3epe Tmoib3oBaredss (MM HWHOW IporpamMme, C TIOMOIIBIO KOTOPOH
OCYIIECTBIISIETCSl JOCTYIl B CeTh VIHTEpHET), TEeXHWYECKHE XapaKTePUCTHUKH OOOpyNOBaHHS H
IPOTPaMMHOT0 00ecreueH s, UCTI0Ib3YEMBIX I0JIb30BaTEIEM;

- 1aTa ¥ BpeMs 3aX0/1a;

-110JIb30BaTENLCKUE KIMKHU, TPOCMOTPHI CTPAHULL, 3aMIOJIHEHHS MOJIeH, OKa3bl U IPOCMOTPHEI OAaHHEPOB
U BHJIEO;

-JTaHHbIE, XapaKTepU3yIolllle ayAUTOPHbIE CETMEHTHI;

- TapaMeTPhl CECCHU;

- JaHHbIE O BPEMEHHU OCEIIECHUS;

- UAEHTU(PUKATOP TOJIB30BATENS, XpaHUMBIH B cookie.

3.6. Omeparop ocymecTBisseT 0OpabOTKy TMEpPCOHATBHBIX JAHHBIX JO JaThl JTOCTIKEHHUE Ieeit
00pabOTKH MEPCOHATBHBIX JTAHHBIX.

3.7. Oneparop mpeaocTaBiseT cyObEeKTOM NEPCOHATBHBIX JaHHBIX WIM €0 3aKOHHBIM IPEJICTABUTEIEM
CBEJICHUH, TIOATBEP)KIAIOIINX, YTO IMEPCOHAIBHBIC NaHHBIC SBISIOTCS 3aKOHHO TOJYYEHHBIMU WIIH HE
SIBIISIIOTCSI HEOOXOAMMBIMH JJIs1 3asIBJICHHOM 11eNin 00paboTKu — B TeueHue 3 (Tpéx) paboumx JHEH.

3.8. B cimyuae o13pIBa CyOBEKTOM TEPCOHANBHBIX JTAHHBIX COTJIACHS Ha OOpabOTKYy NepCOHAIBHBIX
JAHHBIX, C YYETOM MpPEIOCTaBICHHBIX COOTBETCTBYIOUIMX JIOKYMEHTOB, Omeparop mnpekpamaer
00paboTKy MepCcoHATBHBIX JaHHBIX B TedeHHe 1 (0HOTr0) paboyero JaHs.

3.9. Omeparop He ocymiecTBiIsieT 00pabOTKy OMOMETPUYECKHX IEepPCOHATBHBIX IaHHBIX CBEICHMA,
KOTOpBIE€ XapaKTepU3yIoT (U3HOIOTHUECKHE U OMOJOrHYecKre 0COOEHHOCTH YesIOBeKa, Ha OCHOBAaHUU
KOTOPBIX MOYKHO YCTaHOBUTH €T0 JIUMYHOCTb.

3.10. Omnepatop He BBINOJIHSAET OOpPaOOTKY CIENHAIBHBIX KaTerOpUd TIEPCOHATBHBIX JIaHHBIX,
KacaloIIUXCsl pacOBOM, HAIIMOHAIBHOW MPHHAIJICKHOCTH, OJUTUIECKUX B3IJIAOB, PETUTHO3HBIX WIH
bunocockux yoexaeH!, COCTOSHUS 3I0POBbS, THTUMHOM JKM3HU CyOBEKTOB MEPCOHATBHBIX JaHHBIX.
3.11. Oneparop He MPOU3BOAUT TPAHCTPAHUYHYIO (Ha TEPPUTOPHUIO HHOCTPAHHOTO TOCYAApCTBA OpraHy
BJIACTM HMHOCTPAHHOTO TOCYJapCTBa, HMHOCTPAHHOMY (U3NYECKOMY JIMIy WM HHOCTPAaHHOMY
IOPUINYECKOMY JIMILY) TIepeiady NepCOHANbHBIX TaHHBIX.

3.12. Omneparop ocymiecTBiIsieT 00paOOTKy NEPCOHANBHBIX JAaHHBIX C HCIIOJIB30BAHUEM CPEJIICTB
aBTOMaTHU3allUH.
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4. Mepsbl o HajJIe:Kalleil oOpranu3anuu o0padoTku u odecneyeHUI0 0€30NMaACHOCTH MEPCOHATbHBIX
AAHHBIX

4.1.0mnepatop mpu oO0pabOTKE NEPCOHAIBHBIX JAHHBIX MPUHAMAET BCE HEOOXOIUMBIC IPABOBHIC,

OpPraHU3allMOHHBIE M TEXHUYECKHE MEpbl JUIsl HUX 3allUThl OT HENPaBOMEPHOTO0 WM CIy4alHOTO

JOCTyTla,  YHUYTOXCHHS,  W3MEHEHHs,  OJOKHPOBAaHWS,  KOIMPOBAHHS,  MNPEIOCTABIICHUS,

pacrpoCTpaHeHUs, a TAKXKE OT UHBIX HEIIPABOMEPHBIX JICHICTBUI B OTHOLICHUU HUX.

4.2.00ecrieucHre 0€30MACHOCTH TEPCOHANBHBIX JTAaHHBIX JOCTUTACTCS, B YACTHOCTH, CIICAYIONUMHU

croco0amu:

4.2.1 Ha3HaueHHeM OTBETCTBEHHOTO JIMIIA 32 OPTaHHM3aINi0 00pabOTKH M oOecrieueHrne 0e30MacHOCTH

NEPCOHABHBIX JIaHHBIX.

4.2.2. OcyuiecTBJICHHEM BHYTPEHHETO KOHTPOJIS W/WIM ayauTa Ha COOTBETCTBUS 00pabOTKH

NEPCOHAJBHBIX JIAaHHBIX 3aKOHOATENIbCTBY W MPHHATHIM B COOTBETCTBUM C HHM HOPMAaTHUBHBIM

MPaBOBBIM aKTaM, TPEOOBAHUM K 3aIIUTE MEPCOHAIBHBIX JAHHBIX, JOKAJIHHBIM aKTaM.

4.2.3. O3HakOMJIEHHMEM JIMLA, HENOCPEICTBEHHO OCYIIECTBIIAIONMX OpraHu3aluio o0paboTKu

NEPCOHATBHBIX JaHHBIX, C TIOJIOKEHUSIMH 3aKOHOJIATEIILCTBA O MEPCOHAIBHBIX JaHHBIX, B TOM YHCIIE C

TpeOOBAaHUAMHU K 3aLIUTE MEPCOHAJBHBIX JAHHBIX, JIOKAJIbHBIMM aKTaMH B OTHOLIEHHMHM 0OpabOTKH

MEPCOHANBHBIX JaHHBIX U/UJIM 00yUYeHUEM YKa3aHHOTO JIUIIA.

4.2.4. OnpeneneHueM yrpo3 0€30MacCHOCTH IEPCOHAIBHBIX JaHHBIX MNpH HX 00paboTke B

MH(POPMAIMOHHBIX CHCTEMAaX MePCOHAIBHBIX TAHHBIX.

4.2.5. TlpuMeHeHHEeM OpraHU3allMOHHBIX M TEXHUYECKUX Mep M0 OOecleyeHu0 O0e30MacHOCTH

MEPCOHATBHBIX JTaHHBIX NMPH MX 00paboTKe B MH(POPMAIMOHHBIX CHUCTEMaX IMEPCOHAIBHBIX JIaHHBIX,

HEOOXOIUMBIX IS BBIMOJIHEHUS TpeOOBaHUHN K 3aIIUTE MEPCOHATBHBIX TaHHBIX.

4.2.6. Onenkoi 3pPEeKTHBHOCTH MPUHIUMAEMBIX MEp MO O0ECTICUCHHIO 0E30MaCHOCTH MEePCOHAIBHBIX

JTAHHBIX JI0 BBOJA B 9KCIUTyaTallMI0 HHPOPMALIMOHHOM CUCTEMBI IEPCOHATIBHBIX JAHHBIX.

4.2.7 BeisiBnenneM (aKTOB HECAHKIIMOHHMPOBAHHOTO JIOCTYIA K TIEPCOHANBHBIM JAaHHBIM U TPUHSATHEM

COOTBETCTBYIOIUX MEP.

4.2.8. BoccTaHOBJIECHHEM TIEPCOHANBHBIX JaHHBIX, MOIMU(PHIMPOBAHHBIX WM YHUYTOKEHHBIX

BCJIEJICTBHE HECAHKIIMOHUPOBAHHOTO JIOCTYIIA K HUM.

4.2.9. VYcraHOBIEHHWEM TpaBWJI JOCTyla K TMEPCOHAIBHBIM JIaHHBIM, 00pabaThiBaeMbIM B

MH(POPMALIMOHHOM CUCTeMe NMEPCOHATIBHBIX JAHHBIX, a TAKXKe 00eCIeueHNeM PErUCTpalii U y4eTa BcexX

NEVCTBUH, COBEPIIAEMBIX C MEPCOHAIBFHBIMU JaHHBIMH B HMH()OPMAIMOHHOW CHCTEME TEepPCOHAITBHBIX

JTAHHBIX.

4.2.10. KonTpomeM Haj TpPUHUMAEMBIMH MEpaMH TI0 OOECIEYEeHHIO Oe30MacHOCTH MEPCOHATBHBIX

JAHHBIX ¥ YPOBHEM 3aIUIIEHHOCTH WH(POPMAIIMOHHBIX CHCTEM IEePCOHAIBHBIX TAHHBIX.

5. JIuio, 0TBETCTBEHHOE 32 OPraHU3AIUI0 00PadOTKH U obecnevyeHue 0e30MaCHOCTH
MEePCOHAJIbHBIX TAHHBIX

5.1. Ha3znaueHue Ha JOJKHOCTbH JIMIIA, OTBETCTBEHHOI'O 3a OpPraHU3alfio oOpaboTKu M obecreyeHue
0€301acHOCTH NEePCOHAIBHBIX JAHHBIX, U OCBOOOXKIEHHE OT Hee ocyliecTBiseTcs pykoBoaureiaem TOO
«Finmarketing (OuHMapKeTHHT)».

5.2. JIumo, OTBETCTBEHHOE 3a OpPTaHM3aIli0 00pabOTKH M oOecTieueHre 0€30MacHOCTH MEPCOHATBHBIX
JAHHBIX OPTaHU3YeT MpUEM M 00pabOTKy OOpalleHuil ¥ 3aIpocoB CyOBEKTOB MEPCOHAIBHBIX JaHHBIX
WIHM WX MPeICTaBUTENIEeH U OCYIIECTBISET KOHTPOJIb HaJl MPUEMOM U 00pabOTKOW TakuxX oOpaiieHuid u
3aIpOCOB.

6. [IpaBa cy0bEeKTOB MePCOHAJIBHBIX TaAHHBIX
6.1.CyObeKT mepcoHaIbHBIX JaHHBIX HMMEET MPaBO Ha TOJyYEeHHE CBelIeHHH 00 o0paboTke ero
NEPCOHAIBHBIX JaHHbIX OnepaTopoM.



ToBapuIECTBO C OTPAHUYECHHON OTBETCTBEHHOCTHIO

«Finmarketing (PuHMAapPKEeTHHT)»
BUH 201240002196

6.2.CyOBeKT nepcoHaIbHBIX JaHHBIX BIpaBe TpeboBaTh 0T OmnepaTopa yTOUYHEHHS ATHX MEPCOHATIBHBIX
JAHHBIX, MX OJOKUPOBAaHUS WM YHHUUYTOXKEHHMS B Clydae, €CIM OHM SIBJISIOTCS HENOJHBIMHU,
yCTapeBIIUMHE, HETOYHBIMU, HE3aKOHHO TTOJIyY€HHBIMU HJIM HE MOTYT OBITh PU3HAHBI HEOOXOIUMBIMHU
JUIs 3asBJICHHOM 1€ 00pabOTKH, a TakkKe NMPUHUMATh MPEAyCMOTPEHHbIE 3aKOHOM MEpHI 10 3allluTe
CBOMX IIPaB.

6.3.IlpaBo cyObekTa MepcoOHAIbHBIX JAaHHBIX Ha JOCTYIl K €ro MepCOHAJIbHBIM JIAHHBIM MOXKET OBbITh
OTPaHUYECHO B COOTBETCTBHHM C 3aKOHOJATEIILCTBOM, B TOM WYHCIE, €CIH JOCTyHn CyOBeKTa
NEPCOHAJIBHBIX JAHHBIX K €r0 NepCOHANbHBIM JaHHBIM HapyLIaeT IpaBa U 3aKOHHbIE MHTEPEChl TPEThUX
JIVIIL.

6.4.Jlns peanu3zaly U 3allUThl CBOMX MPAaB M 3aKOHHBIX MHTEPECOB CyOBEKT MEPCOHAIBHBIX JaHHBIX
uMeeT mnpaBo oOpatuthes K Omneparopy, KOTOPBI paccMaTpuBaeT J00ble oOpallleHus U KajloObl co
CTOPOHBI CYyOBEKTOB MEPCOHANBHBIX JAHHBIX, TIIATEIBHO pacciieAyeT (akThl HAPYLIEHUH U PUHUMAET
BCE HEOOXOIMMBIE MEpHl IS WX HEMENJICHHOTO YCTpaHCHHs, HaKa3aHWs BUHOBHBIX JIHMI[ H
YPEeryJIMpOBaHUs CIIOPHBIX U KOH(QJIMKTHBIX CUTYalUi B 10CY1€O0HOM MOPSIKE.

6.5.Cy0OBeKT MEepCOHATBHBIX JAHHBIX BIpPaBe OOXKaIOBaTh JEHCTBUS wWiu Oe3nerictBue OrmepaTopa
myTeM OOpallleHus B YIOJIHOMOYEHHBIH OpraH MO0 3aIlUTe NpaB CyObEKTOB MEPCOHATIBHBIX JAHHBIX.
6.6.CyOBeKT mepcoHaNbHBIX JaHHBIX UMEET MpaBO Ha 3aIIUTy CBOMX NPaB M 3aKOHHBIX HMHTEPECOB B
Cy1e0HOM TOpsIKE.

7. OTBETCTBEHHOCThH
7.1. Hacrosimas Ilomutuka perymmpyrorcs 3akoHomaTenbcTBOM PecmyOmumku Kaszaxcran. Criopel u
pasHorjacusi OyayT pa3penaThcs MyTeM MEPEeroBOPOB MeX Iy cTopoHamu. Ecnu cornamenne He Oyner
JIOCTUTHYTO B TEYECHHE pPa3yMHOr0 TMepuoja BpeMeHH, crop Oymer pasperieH B cyae PecmyOmuku
Kazaxcran.

8. Pa3pemienue cnopos
8.1. 1o oOparieHus B CyJl ¢ UCKOM IO CIIOpaM, BO3HHMKAIOIIMM W3 OTHOIICHWH Mexay KimeHToM u
OnepatopoM, 00s3aTENBHBIM SBISIETCS TPEIbSIBICHUE TMPETeH3UU (TMHMCHbMEHHOTO TMPEIOKEHUS O
JIOOPOBOJIBHOM YPETYIUPOBAHHUH CIIOPA).
8.2. Tlonmyuatens mnpeTeH3uu B TedeHwe 30 KaJdeHAApHBIX JHEW CO JHS TONyYEHHUs MPETCH3UH,
MUCHMEHHO YBEIOMIISIET 3asiBUTEIS TPETEH3UH O Pe3yJIbTaTax paCCMOTPEHUS MMPETCH3UH.
8.3. Ilpu HemOCTMKEHUU COTNalleHusi crop OyaeT mepefaH Ha pacCMOTPEHHE B CyAeOHBIM OpraH 1o
MecTy HaxokaeHust Omnepatopa, B COOTBETCTBHH C JICHCTBYIONIMM 3aKOHOJATENLCTBOM PecmyOnmku
Kazaxcran.



