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HYBJINYHAA OPEPTA
(COIVTAIIEHHE)

0 MPeI0CTABJICHUH IJIATHBIX HHGPOPMAIMOHHBIX YCJIYT
¢ ucnoJjib3opanneM CepBuca

(penaxkuus ot 26.11.2021r.)
1. O01mue MoJI0KeHUs

Hacrosimas  myOnmuunas  odepra (Odepra/Cornamienne) O  MOPEIOCTABICHUM  IUTATHBIX
MH(POPMAITMOHHBIX YCIYT C UCIONIb30BaHHEM CepBHca B COOTBETCTBUU CO cTaTheil 395 I'pakmaHckoro
kogekca PecnyOnmukm  Kasaxcran, sBmsercs myommuHod — odeproit  TOO  «Finmarketing
(Ounmapketunr)» (manee — Omnepatop) U ompeAenseT yYCIOBUS  IOJB30BaHUA — CalTOM
https://unocredit.kz u npenocrasienus [lonb3oBarento Yeiyr Oneparopa.

Hactosmas  Odepra  aapecoBana  ¢u3MyecKuM  JMLAaM,  OOJQJalOIIMM  HaJJIeKallen
MPaBOCIIOCOOHOCTBIO U JICECIIOCOOHOCTBIO, SBISIONIMMCS TI0JIb30BaTessiMu caiita https://unocredit.kz
(nanee — Caiit), u sBugercs odunHAIbHBIM TyOnumuHbM TpemaoxkenueM TOO «Finmarketing
(OuHMAPKETHHT)» 3aKJIIOUUTH COTVAIICHHE.

Hetictytomass penakiuss Odepter pasmemena Ha Caitte Omneparopa, i O3HAKOMJICHUS
[Tonp3oBaTeneM B 00513aTeILHOM MOPSI/IKE 10 MOMEHTA COBepIIeHHs akuenTa ycjaoBuii Ogeprsl.

CornaimieHue cyuTaeTcs 3aKIIOYEHHBIM C MOMeHTa coBepuieHusi llonb3oBarenem nelcTBHiA,
MPEIYCMOTPEHHBIX MyHKTOM 3.2. Hactosmied Od¢epTsl, O3HAYaOMUX MOJHOE M 0€30roBOpOYHOE
npunstue llonp3oBarenem Bcex ycnoBuil Hactosmiei OdepTbl 0e3 Kakux-aub0 H3BATUN W/HUIU
OTpaHUYCHUH.

Oneparop u [lonp3oBarens cOBMECTHO UMEHYIOTCS - «CTOPOHBIY, a MO OTAETLHOCTH — «CTOpOHaY.
Kaxnas Cropona rapantupyer npyroii CrtopoHe, uro o0Onamaer HEOOXOQUMON mpaBo- U
JIeeCOCOOHOCThIO, @ PABHO BCEMHM IPaBaMU M MOJHOMOYUSAMHU, HEOOXOAUMBIMHU U JOCTATOUYHBIMH IS
3aKJIIOYEHUS M UCTIONHEHUs HacTosmeld OQepTsl B COOTBETCTBUU C €€ YCIOBUSMHU.

2. TepmunbI M onpeneseHusi, npuMensieMblie B Coriamennu
B nensax ucnonnenus Hactosime OQepTsl HIKENPUBEIEHHBIE TEPMUHBI UCIIONB3YIOTCS B CIEAYIOIEM
3HAYCHUMU.

ABTOPH3alMOHHBIE JaHHbIe — JaHHBIC, TIO3BOJISIONINE MPOBECTH ayTeHTH(uKawio [loms3oBarens.
ITo ymon4anuio ABTOPU3AITMOHHBIMU JAHHBIMU SBJISIOTCS JIOTHH U 1apoiib [lonb3oBarens. HbIe BB
ABTOPH3AIIMOHHBIX JaHHBIX MOTYT OBITh HMCIOJB30BaHBl B CIIy4asiX, YCTAaHOBJIEHHBIX HACTOSIIIUM
CormameHuem.

AyTeHTH(UKAIUA — YIOCTOBEpeHUE MpaBoMOYHOCTH [lonbp30Barensi B COBEpIICHUH ONEpanuid C
ucnonb3oBanreM CepBrca WIK MOTyYeHUH HHPOPMALMU 00 olepanusx ¢ ucnojib3oBanuem CepBuca B
nopsake, MpexycMoTpeHHoM HactosmmM Cormamenuem. AyteHtuduxanus [lomp3oBatens s
OCYUIECTBIIEHUS ONIEpalluii ¢ UCIob30BaHuEM CepBHCa OCYIIECTBISAETCS IPOrPaMMHBIMU CPEACTBAMHU
Oneparopa Ha ocHOBaHUU BBOAUMBIX [lonb30BaTenieM ABTOPHU3AIMOHHBIX JaHHBIX.
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3asiBKa — 3JEKTPOHHBINA JOKYMEHT, chopMupoBaHHbIi [lomp30BaTeieM mocpeacTBOM MPEI0CTaBICHUS
WNudopmanuu ¢ ucnonb3oanuem Cepsuca.

Nndopmanus — npenocrasnsemsle [lomp3oBatenieM u  ucnonb3dyeMble  Omneparopom  JUis
¢opmupoBanus Otuera, CBEIACHHS O MPEANOYTUTEIBHBIX MapamMeTpax 3aiiMa, a TakXKe CBEACHUS O
[Tonw3oBatene, Bkiouas ero Ilepconanbuble nannsle. TpeboBanus k Mudopmarnuu, conepxaiieiics B
3asiBke, ykazanbl B [Ipunoxenun Nel x HacTosimemy CornaieHuro.

Kpeautop - 1opuauueckoe JUI0, OCYLIECTBIAIOIIEE JAESITEIBHOCTH B CQepe KpeAUTOBAHUS
(U3MYECKHX JIUI, B TOM YHUCJIE OCYIIECTBISAIONIEE MUKPO(PHUHAHCOBYIO JEATEILHOCTh HA TEPPUTOPUU
PecnyOnuku Kazaxcran, mpenocrapisioliee 3aeM Ha yCIIOBUSX, IPEyCMOTPEHHBIX JJOTOBOPOM 3aiima.

JInunblii kabuHer - yuetHas 3anuch [lonp3oBarens Ha Caiite Oneparopa, hopmupyemasi Onepatopom
JUISL LIeJIe OKAa3aHMs U ydeTa YCIIyL

Omneparop — TOBapHINECTBO C OTPaHMUYEHHOW OTETCTBEHHOCThIO «Finmarketing (DPuUHMapKETHHT)»,
npenocrasisronee [lonp3oBarensM Yenyrd, a Takke COBEpUIAIONIEe WHBIC JCHCTBHS, CBS3aHHBIC C
ucrnons3oBanuem CepBuca.

OTuer — DIEKTPOHHBIM JTOKYMEHT, chopmupoBaHHbIi OnepatopoM Ha OCHOBAHMU 3asBKH,
colepKalllui nepedeHb AOCTYyNHbIX Js [lonb3oBarens, B yka3aHHOM MM DPETHOHE, IPENJIOKEHUN
KpenutopoB mo mpemocraBieHuio 3aiiMma 1O BblOpaHHBIM llonbp3oBareremM mapaMeTrpam U
npenocTasisiemMbril [Tonp30BaTeN 0 MOCPEACTBOM pa3menieHus B JInaHOM kaOuHeTe.

IMonb3oBaTeab — Qu3nUecKoe JUI0, OCYIIECTRIsomee Aoctyn kK Cailty, mpoliieamnee mporeaypy
perucTpainuu, npegocrtaBuBiiee IlepcoHanbHble JaHHBIE U TOJYYUBILIEE HWHAUBUIYAJIbHbBIE
ABTOpH3AIMOHHBIC TAHHBIE, a TAKKE UMEToIee CBOM JINUHbII KaOMHET.

Caiit Omeparopa (Caiit) — wunHpopmanmonnsiii pecypc Omneparopa https://unocredit.kz B
WH(OPMAIIMOHHO - TEJIEeKOMMYHHUKAIIMOHHOW ceTH WHTEepHeT (mamee — ceTh UHTepHeT),
ucnoiap3oBaHueM kotoporo Ilomp3oBarens mnomywyaer pgoctyn Kk Cepsucy Omneparopa mid
(hopMupoBaHus 3asiBKU.

CepBuC - wuHPOpPMAMOHHO-TEXHONIOTUYECKass cucTtemMa Omepatopa, pasmenienHas Ha Caiite
Omneparopa, mo3Bosstomas chopMHpoBaTh W Tiepenarh 3asBKy llomp3oBarenss Ha paccMOTpeHHE
Kpenutopa, B uensx nonyuenus [lons3zoBatenem 3aiima.

Cayxba momaep:xku — mnofpasznenenue Ormeparopa, mpenocrasisitomiee [lomp3oBarento mo ero
oOpamieHnto (TIOCPEICTBOM TENe(POHHOW CBSA3M WM AJIEKTPOHHOW TOYTHI MPH YYaCTHH COTPYIHUKA
Omneparopa) nnpopmarnuio 06 ucronszoBanuu Ceppuca.

Tapugbl — nepedeHb BHIOB U pa3MepoB Bo3HarpaxzaecHus Oneparopa 3a oOKa3zaHue YCIyr
[Tonw3oBaremnto, npunoxkenne Ne2 k HacTosnieMy ConIameHuro.
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Yeayra — neiictBus Omneparopa, Bkimrouas cOop u obpabotrky HMudopmamuu B coctaBe 3asBKH,
HaIllpaBJICHHBIC HA IMOATOTOBKY H IPEAOCTABJICHUC Ilonw30Bareito I/IH(i)OpMaL[I/IOHHBIX MaTcpualioB I10
npemioxkenusM Kpeauropos, ynosieTBopsitomuM TpedoBaHusiM, chopmupoBanHbeiM [lonb3oBateneM ¢
ucnons3oBanueM CepBuca, a Takke HampaBienune Omnepatopom 3asBok [lomp3oBareneit Ha
paccmotpenue Kpenuropos, B einsax nonxyuenus [lonbs3oBarenem 3aiima.

3. IIpeamet Cornamenust
3.1. Hactosimee CornamieHue ompeAenseT YCIOBHSL M MOpAIoK okazaHusi OmneparopoM Yciyr
[Tonp3oBaremnto ¢ ucnonbzoBanuem Cepsuca Oneparopa.
3.2. AknenTom (MpUHSTHEM) YCIOBHii HacTosmero CoranieHus sSBIseTCs] MPOCTaBICHNE OTMETKH O
COIVIaCHHU C yCIOBHAMHU Hactosimiero CorameHus B PErHCTPAIIMOHHOM I0JIeé B MOMEHT 3aIlOJHECHUS
3asBKU - peructpanus Ha caiite https://unocredit.kz.
3.3. Ommara Ycmyr Omeparopa ocymectBisercs [loap3oBaTeneM B COOTBETCTBHHM C pasfieiioM 6
Hacrosiero CornamieHus.

4. llopsiAoK U YCJI0BHS NPEIOCTABIEHUSA YCIYIH.
4.1. Peructpauus na Caiite.
4.1.1. Ina nomyuyenust nocryna k Cepsucy llonp3oBarens 00si3aH NPHCOCIMHHMTBLCH K YCIOBHIM
Hacrosimero Cornamenust npu peructpauuu Ha Caiite. IIpocraBnenune [lonp3oBaTesnieM OTMETKH O
NPUHIATHM yclaoBUM Hactosimero CornamieHus, B MOMeHT peructpauuu Ilomp3oBarens nHa Calite,
SIBJISIETCH aKenToM Hactosuero CoriameHnus.
4.1.2. Peructpanus I[lonb3oBarens Ha CaiiTe OCyIIECTBISETCS MIyTEM 3allOJHEHMSI COOTBETCTBYIOLIEH
peructpamuonnon ¢opmel. [Ipu perucrpanun Ha Caiite, [Tonp3oBarens BBogut ®UO, naty poxaeHust
ITonw3oBatens, HoMep TenedoHa, aapec ASKTPOHHOM MOYTHI U APYTUe JaHHBIE.
4.1.3. Ilonb3oBarens 00s13yeTcs OTPa3uTh B PETUCTPALMOHHON (opMe IOCTOBEPHYIO, IMOJIHYI M
TOYHYI0 HMH(pOpMaIMIO O cebe M MOJAEPKUBaTh 3Ty HH(POPMALMIO B AaKTyaJbHOM COCTOSHHH.
[IpenocTtaBnenre mnepcoOHANbHBIX JAHHBIX ocymiecTBiusercs [lomp3oBaTeneM B COOTBETCTBHH C
paznenom 7 Hacrosiero ComnanieHus.
4.1.4. Tlonb3oBarenb COMIACEH C TEM, YTO OH CAMOCTOSITEJIbHO HECET OTBETCTBEHHOCTh 3a COXPaHEHUE
KOH(UICHIMAIBHOCTH ABTOPU3AIlMOHHBIX JIAHHBIX, CBA3aHHBIX C ero JIMuHeIM KaOWHETOM,
nucronbdyeMbiM MM i poctyna k Caidty. Taxke Ilonp3oBarens comiaceH C TeM, YTO OH HECET
HCKJIIOYUTEIBHYIO OTBETCTBEHHOCTH Iepen OmnepaTtopoM 3a Bce IEHCTBHS, KOTOPBIE COBEPIIEHBI UM
MpH Ucroib30BaHuu JInyHoro kabunera u Caiita.
415. B cayuae, ecnu Ilomp3oBarento CTaHeT M3BECTHO O JOOOM HECAaHKIIMOHHMPOBAHHOM
WCIIONIb30BaHUM €ro  ABTOPHU3AI[MOHHBIX JaHHBIX, lloib3oBarens o00s3yeTcss He3aMeATUTENIbHO
yBeIoMUTh 00 3ToM Oneparopa, o0paTuBIUCh B Ciy>k0y MOAIEPIKKH.
4.1.6. Tlonwp3oBaTenb 00sI3yeTCsl HE pa3Melarh (a B clydae pa3MeIIeHHUs — CaMOCTOSTEIHHO HECTH
OTBETCTBEHHOCTh B MOJHOM 00ObeMe) mpu peructpaiuu Ha Caifre: dpamMuianio, UMs, OTYECTBO, aapec
AJIEKTPOHHOM MOYTHI, M MPOYYI0 JINYHYI0 HHpopMmanuio apyrux [lonp3oBateneil min m00BIX TPETHUX
au1 6e3 UX JIMYHOTO OIHO3HAYHO BHIPAKEHHOTO B JII000H MOATBEpKAaeMoi (popMe coriiacusi Ha TaKue
IEUCTBUSL.
4.2. O6mue npasuia ucnoiab3oBanus Ceppuca.
4.2.1. B nemsax moyib30BaHMS Yciayramu, npeaocraBisieMbiMu OrnepaTopoM B paMKax HACTOAILETO
Cornamenusi, [Tonp30BaTenb JOMKEH TIPOUTH 00sI3aTeIbHbIE MTPOLETYpPhl TOAAYN 3asBKH.
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4.2.2. lns obopminenus 3asBku [lonp3oBarens 00si3aH npepoctaBuTh MHpopmaIuio, B COOTBETCTBHH C
TpeboBaHUAMH, yKazaHHBIMHU B Ilpunokennn Nel k nactosmemy Cornamenuto. I[Ipu ¢popmupoBanuu
3asaBku, Ilonb3oBarens BIpaBe MO CBOEMY YCMOTPEHMIO BBIOMpPATh MapaMeTphbl KeJaeMoro 3aima:
CyMMY, CPOK IpPEIOCTaBJICHUS 3aiiMa, a pPaBHO yCTAHABIMBAaThb U M3MEHATH CIIOCOO MPeIOCTaBICHUS
3aiiMa, B pefesiax (JMMHUTaxX) yCTaHOBIEHHBIX OnepaTtopoMm.

4.2.3. Odopmiienne 3asBKH 3aBepiuaeTcs onepauueit ormarsl Yenyr IlonezoBarenem. Ilonp3oBarens
OIJIaYMBaeT YCIYyru Mo HacrosuemMy JloroBopy B pa3Mepe U cocoOOM, YCTAaHOBIEHHOM B paszene 6
HacTosuiero CorameHusl.

4.2.4. ITpu nonmyuenun 3aaBku, Oneparop:

-IIOATBEPKAAET NOTyUeHHE 3asBKU U IIPUCBAUBAET HOMEP 3as1BKHU;

-bopmupyet u nipenocrasiset [loaszoBarento OTyeT;

-HampasisieT 3asBKy Ha pacCMOTpeHHe BO3MOXHBIM Kpeauropam (mapraepam Omepatopa).

4.2.5. O0Gs3arenbctBa Oneparopa B pamkax ComiameHus OrpaHUYMBAIOTCS MPEAOCTAaBICHUEM YCIIVT,
CBSI3aHHBIX C OCYILIECTBICHHEM IOCPEIHUYECKON MAEATENbHOCTHM B YacTH aHaiu3a U 1oadopa
(uHAHCOBBIX  MPOAYKTOB  (mpemioxeHuil) KpeauTopoB,  yHOBIETBOPSIONIMX  TpeOOBaHUSIM
[Tonb3oBarens. B cinydae npenocrasnenus Kpeauropom 3aiima [lonb3oBarento, Onepatop He sBIAETCS
CTOPOHOW JOTr0oBOpa, 3akitoueHHOro mexnay lloms3oBareniem u KpeauTopom, M COOTBETCTBEHHO HE
peryiaupyeT U He KOHTPOJIHUPYET COOTBETCTBHE CIIEJIKH TPEOOBAHUSIM 3aKOHA U MHBIX IPABOBBIX AKTOB,
€€ yCJIOBUS, a paBHO (DaKT U MOCJIECACTBUS 3aKIIOUEHHS], UCIIOJHEHHS U PACTOPKEHUS I0r0BOpa, B TOM
4HCJlIe B YaCTH BO3Bpara 3aiiMa, a Tak kK€ He paccMmarpuBaeT npeteHsuu llonap3oBarens, kacaromuecs
HEUCHOJIHEeHUs (HeHaiexalero ucnoinHenus) Kpenuropom 0053areinbCTB 10 TAKOMY JOTOBODY.

4.2.6. Oneparop He JaeT rapaHTuii mpegocrtasjieHMsi 3aiiMmoB Kpenutopamu npu ¢GpopMHUpOBaHHH
[Tonp3oBatennieM 3asBKM, a JMIIb OCYHIECTBIsEeT NoAOOp Hambonee BEpOATHBIX BapUAHTOB
¢uHaHCHpOBaHMA (TIpeATIOKEHUIT) U HalpaBisieT 3asBKy Ha pacCMOTpEHHE BO3MOXKHBIM KpenuTopam.
Pemenne o mpenocraBieHun 3aiiMa mnpuHuMmaer Kpemutop. Hukakue cBeneHuss o (PMHAHCOBBIX
nponykrax (mpemioxkennsx) Kpenutopos, npenocrasnennasie Onepatopom B Otuere [lonb3oBarento He
HOCSIT XapakTep odepTsl Ha MpeAoCcTaBIeHNE (PUHAHCOBBIX YCIYT.

S. Ilpasa u o0s3annocT CTOPOH.
5.1. IlpaBa u ob6s3anHOCTH Onieparopa:
5.1.1 Omneparop o0si3yeTcs npenoctaBuTh [lonbp30Bareno BO3SMOXKHOCTh KPYIVIOCYTOYHOI'O JTOCTyIa Ha
Caitr.
5.1.2. Oneparop BOpaBe OCYLIECTBIATh MPOBEPKY U MPEABAPUTEIBHYIO MOACPAIUIO MPEIOCTABISIEMON
[Tonw3oBarenem Mupopmaryu.
5.1.3. Omeparop 00s13yeTcst pacCMOTPETh Bce 3asiBKH M TpencTaBuTh OTYETHI IO HUM, TIPH YCIIOBHUH,
yTO Kaxkgas 3asBka 3amonHeHa [lonmb3oBarenieM mnonHocThio W [lonb3oBarenbs O3HAKOMMIICS C
ycioBusMHU HacTtosiero CornameHusl.
5.1.4. Oneparop o6s13yercst uHpopmupoBars [lomp3oBareneit 06 n3MeHEHUSX (JOMOTHEHUSX) YCIOBHIA
Cornammenusi, myOIMKys HOBYIO penakiuio Ha Caiire.
5.1.5. Omeparop BmpaBe mpuocTaHaBiuBaTh pabory Caiita w/mmu CepBHca, a TakXke ammapaTHo-
MPOrpaMMHBIX CpeACTB, oOecreunBaOmuX B3aumozeiicteue CTOPOH B paMKax HaCTOAIIETO
Cornamenusi, mpu oOHAPY>KEHUU CYIIECTBEHHBIX HEHCIIPABHOCTEH, OIMOOK U cOOEB, a TaKXKe B LIEIIX
MPOBEJCHUS MPOPMIAKTUYECKUX padOT U MPEAOTBPALLEHHUS CIy4aeB HECAHKIIMOHUPOBAHHOTO JJOCTYIIA.
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5.1.6. Omeparop BmpaBe 3a0mokupoBaTh Jlnunbplli kabuHeT I[lonmp3oBarenss B ciiydae HapyIIeHUS
[onw3oBarenem npaBui Hactosie OdepTsl.

5.2. IlpaBa u o6s13anHOCcTH [loNB30BaTENA:

5.2.1. Ilonb3oBatens 00s3yeTcs colonaTh npasuiia HacTosmed OdepTol.

5.2.2. Ilonw3oBarenb 00s3yeTcs MPeAOCTaBIATh JocToBepHYy10 NH(popMaluio B poliecce perucrpanuu
Ha CaiiTe 1 Npu nanpHEieM ucnoas3oBanuu Cepauca.

5.2.3. [lonp3oBatenp 00s3yeTcsl HE BOCIPOU3BOAUTH, HE TIOBTOPATH U HE KONMUPOBATh, HE MPOJIaBaTh U
HE MeperpojaaBaTh, a TAaKXKe HE HCIONb30BaTh IS KaKUX-JIMOO KOMMEpUECKHX Lesiel Kakue-mubo
yactu CepBuca, KpoMe TeX CIyyaeB, KOIZa TaKoe paspellieHue NnucbMeHHO aaHo Ilonb3oBarento
Omneparopom.

5.2.4. Tlonwp3oBarens 00sa3yercss 3axoauTh Ha CalT ¢ HCIOJNB30BAHHEM CBOUX ABTOPH3ALMOHHBIX
JTAaHHBIX OZIHOBPEMEHHO TOJIBKO C OJTHOTO yCTPOMCTBA.

5.2.5. Tlonp3oBaTens 00s3yeTCs CaMOCTOSTEIBHO M CBOCBPEMEHHO 3HakoMUThcs Ha Caiite ¢
uHpopmanueit 06 nzmenenuu Tapudos u ycnosuii Hactosieit OpepTsl.

5.2.6. [Tonp30Barenb 00s13yeTCsl OTUIATUTH YCIIYTH B COOTBETCTBHUH € TapuaMu, B CPOKH U HA YCIOBUSX,
yYCTaHOBJIEHHbIX OnepaTopom.

5.2.7. Ilonp30BaTens BIpaBe NpeabsBiIiATh Onepartopy MPeTeH3WU W HANPABIATH 3asBICHUS B TIOPSIKE
U clyyasx, IpelyCcMOTpeHHbIX HacToseit OdepToil.

6. CTOUMOCTB YCJIYT ¥ NMOPSA0K PacyeToB
6.1. Croumocts Ycayr ycranaBiauBaercs Oneparopom B Tapugax, omyoamkoBanHbix Ha Caiire.
6.2. Onepatop BrpaBe B OAHOCTOPOHHEM MOPSAJIKE MOJHOCTHIO WJIM YaCTUYHO U3MEHSTH (yBEIUYUBATD,
yMEHbIlIaTh), YCTaHABIMBaTh HOBBIE, OTMEHATH cylecTBytonre Tapudsl. B ciydae Hecormacus
[Tonk3oBatens ¢ u3MeHeHUEM (BBeIeHHEM B JeiicTBue) HOBBIX Tapudor [lomp3oBarens BIpaBe B
OJTHOCTOPOHHEM TIOpSIIKE OTKa3aTbCcid OT UCHOJIHEeHHs Hactosulero CorvameHuss B TOpPSAKe,
pexycMoTpeHHoM pazaenoMm 10.3. Hacrosmero ComamnieHus.
6.3. Omnara Yenyr ocymectsiserca [lonb3oBatenem B pasmepe 100% mnpenoruiatel (MHOH MOPSIOK
OIIaThl BO3MOXEH B COOTBETCTBHM C YCJIOBHUSIMHU MPOBEICHUS aKIUH - CIIELHMAIbHOE MPEAJIOKEHNE) B
MOMEHT MOJTBEPKICHHS C Ucnoiab3oBaHueM CepBuca 3asiBKU.
6.4. Omnara yciayr Omeparopa OCYIIECTBISIETCSI C HCIOJIb30BaHUEM OAHKOBCKOW KapThl TIATEKHBIX
cucrem Visa, Mastercard wiu WHBIME CITIOCOOaMHU TI0 TIPEABAPUTEIHLHOMY COracoBaHmio ¢ Omeparopom,
B T.Y. C UCTIOJIb30BAHUEM MHTEPHET- TEXHOJIOTUI HE MPOTUBOPEUAIINX 3aKOHOAATEIbCTRY.
6.5. Omnara ycayr Onepartopa B 001IeM Ciydae OCyIIECTBISIETCSI B BUJIC PEKYPPEHTHBIX IJIaTeKel -
0e3aKIeNTHOI0 CcHUcaHuA _(CIUCaHWe JCHEXHBIX CpPEICTB CcO cu€Ta OaHKOBCKOW KapThl HE
TpeOyromero mnoaTBepkaeHust Ilonap3oBarenem) neHexkHBIX cpeAcTB co cuéra [lomb3oBarens, B
cootBeTcTBUU ¢ AeiicTByommmu Tapudammu Ilpunoxenune Ne2 k nHactosmemy ComiamieHuto,
pa3menieHHbIME Ha caiite Onepatopa. Eciu Ha cuére Ilonb3oBarenss HEIOCTATOYHO CPENCTB, IJIS
omiarel ycayr Oneparopa, Oneparop BIpaBe MOBTOPATH MOMBITKMA CIUCAHUS JICHEXKHBIX CPEICTB, B
KauecTBe 00ecledeHHsI CBOEr0 KOMMEpPUECKOro uurepeca. PekyppeHTHbIe IJIaTeku - fe3aKkuenTHoe
cnucaHue padoTaeT HA YyCJIOBHSAX MEPHOAUYECKON NJIATHOM MOAMMUCKH.
6.6. I[Ipu okazanum Yciyt, akT 00 OKa3aHHBIX YCIyrax He (DOPMHUPYETCS M HE TOAIMUCHIBACTCS. YCIyTH
CUUTAIOTCA OKa3aHHBIMU HaIJICKalIllUuM O6p3.30M U NPUHATBIMU Ilonp30BaTenneM B MIOJIHOM 06I>CM€,
€clIM B TEYEHHE OJHOTO KaJEeHJApHOIro AHS MO MCTEUEHMH CpoKa okazaHHus yciuyr OmepaTtop He
nonyuyun ot Ilonb3oBarenss MOTUBHPOBAHHBIX MUCbMEHHBIX BO3PA:KEHHI MO KaY€CTBY OKa3aHHBIX
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YCIIYT Ha 3JIEKTPOHHYIO TouTy Support@unocredit.kz. OrcyrcrBue 00X MHCHMEHHBIX 3aMCUaHH B
TEUCHHE YCTAHOBICHHOTO CPOKA CUNTACTCS MPU3HAHKUEM (DaKTa HaIJICKAIIEro KadecTBa yCiyr. Bo3spar
CPEIICTB MOXET MPOU3BOAUTHCS TOJBKO HA Ty KapTy, ¢ KOTOPOW NMPOM3BOIAMIACH OIUIaTa YCJIyr
Omneparopa.

6.7. Tlonp30BaTenp BIOpaBe OTMEHHTH IUIATHYIO MOAMKCKY — OTKa3aThCsl OT IUIATHBIX ycuyr. Jlms
orMeHbl  moamucku  [lomp3oBareno  TpeOyeTcss  CaMOCTOSTENBHO — HEPeHTH 1O CChUIKE
https://unocredit.kz/unsubscribe u coBepuuth TpeOyembie neiicTBrs. OTMEHsISI TUIATHYIO MOAIHUCKY,
[Tonp30BaTelb OKa3bIBACTCS OT UCIIONMHEHHUS HacTosero CornameHus.

7. IlepcoHaJibHbIE JAHHbIE
7.1. Pa3memniasi cBou miepcoHaIbHBIE, MHBIEC TaHHbIE U cBeaeHus Ha Caiite [lonbp3oBarenb MOATBEPIKIALT,
YTO O3HAKOMJIEH M comtaceH ¢ [loJnMTHKON B OTHOLIEHHWH OpraHu3anuu oopaboTku U olecreyeHus
6e3onacHocty nepcoHanbHbIX TOO «Finmarketing (®unmapkeTunr)», pasmeunieHHod Ha Caiite, a
Takxke mnpenoctaBusier Omneparopy Comracue Ha 00paOOTKYy MEpCOHAJbHBIX JaHHBIX B LEJIAX
WCIIOJTHEHUS yciaoBUi HacTose OdepTsl.
7.2. llens 0OpaboTku nepcoHasIbHBIX JaHHbIX [lonp3oBarens 3akiaroyaercs B okazaHuu Ilonb3oBatento
VYenyr, npenocrasineHuu Bo3MoxHocTH [lonmb3oBatento wucnonb3oBanus CepBuca, NPOBEIECHUU
pPEKJIaMHBIX KaMIIaHW#, NpPEeIOCTaBICHUU TAPreTUPOBAHHOM pEKJIaMbl, U OCYUIECTBICHUU HHBIX
JEHCTBUIM, OMMCAaHHBIX B HacTosiet Odepre.
7.3. O06paboTka nepcoHaNbHBIX JaHHBIX [loib30BaTenss OCYIIECTBISIETCS C MOMEHTa pPEerHCTpalvu
[Tonb3oBarens na Caiite, B coorBeTcTBUU € [loMMTHKON B OTHOLIEHHHM OpraHuU3alMu OOpabOTKH U
obecriedeHus: 6€30MaCHOCTH MEPCOHATBHBIX.
7.4. Tlonb3oBarens cornaceH, uro Omneparop OyJeT HampaBiIATh Ha yKa3zaHHbBIN [lonb3oBareneM aapec
JIIEKTPOHHON TIOYTHl M KOHTAKTHBIA HOMep TeiedoHa HHPOPMAIMIO O PEKIAMHBIX aKIHAX,
poBoAUMBIX OriepatopoM H/WiM JIIOOBIMU ero mapTHepamu (B ToMm umcie Kpenutopamu), U HHYIO
MHPOPMALIMIO, HE 3alpelleHHYI0 K paclpoCTPaHEHHI0 B COOTBETCTBUM C 3aKOHOJATEIbCTBOM
Pecny6muku KazaxcraH.

8. OTBEeTCTBEHHOCTH CTOPOH.
8.1. B cinydyae HeHMCHOTHEHHs WM HEHAIJIEXKAIIEro HWCIOJIHEHHs YcioBHid Hactosmed Odeprsl,
CTOpOHBI HECYT OTBETCTBEHHOCTb, MPEIyCMOTPEeHHYIO Hacrtosmiern Odeproit U 3aKOHOAATEIbCTBOM
Pecny6nuku Kazaxcras.
8.2. Onepartop, NOCPEACTBOM MOJEpAMU, CIEAUT Ha KOPPEKTHOCThIO paszmemtaemoil Ilonb3oBarenem
WNudopmarinu, HO MpU ITOM HE HECET OTBETCTBEHHOCTH 3a MOCIEACTBUS, BOSHHUKIIHNE B CIEJICTBUU C
Hecobmonenue Ilonbp3oBarenem TpeboBaHuM, yka3aHHbIX B I1. 4.1.3.- 4.1.6 HacTosmeit OdepTsi.
8.3. ITonb3oBarens cornamaercs, yto CepBUC, TPENOCTaBIECHHBI eMy OmnepaTopoM, MOXKET SIBISATHCS
00BEKTOM MHTEIUIEKTYaIbHOW COOCTBEHHOCTH, TIpaBa Ha KOTOPHII 3alUIIECHBI.
8.4. B OTHOIIEHHWH TEKCTOBBIX MaTEpHANOB (cTaTeil, MyONuKanui, HAXOASIIUXCSI B CBOOOTHOM
nmyOnmuuHoM noctyrne Ha Caiite) nomycKaeTcsi UX paclpoCTpaHEHUE MpPH YCIOBHM, YTO OyneT JaHa
aKTHUBHas cchlika Ha CallT.
8.5. Omneparop He HECET OTBETCTBEHHOCTH 32 JIIOOBIC MPSAMbBIC WM KOCBEHHBIC YOBITKH, TIPOU3OIIEIINE
y [lonb30BaTens B CBSI3U C MCIONIB30BAHUEM JINOO HEBO3MOKHOCTHIO UCTIONB30BaHus Caiita, b0 ero
oTAenbHbIX cepBucoB [lonb3oBaTeneM, a Tak ke, B Clly4ae HECaHKIIMOHUPOBAHHOTO JOCTyMa TPEThUX
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mun K JInunoMy xaOuHety Ilosb30Baresnsi, ¢ UCIIOIB30BaHUEM KOPPEKTHBIX ABTOPH3ALIMOHHBIX JaHHBIX
[Tonb3oBareis.

8.6. Omepatop HE HecCeT OTBETCTBEHHOCTh 3a JeWcTBHe wuiau OesnelictBue KpeauTopos,
OCYILECTBIAIONINX MIPEJOCTABICHUE 3aliMa, a TAKKe 33 KaKyo-1100 HH(opMaIHio 1 J1to0ble CBEACHUS
00 ycIIOBUAX IMperoCTaBleHus 3aiima, npenocrasisieMyto Kpeauropom. Perienue o npepocrapieHuu
3aiiMa npuHUMaroT Kpeaurtopsl, npu stoM OnepaTop He AaeT rapaHTUil NPEAOCTaBICHUS 3aliMOB MU
KpPEAUTOB, a JIUILb OCYILIECTBIISIET TOA00P Haubosee BEPOSITHBIX BApUAHTOB (PMHAHCUPOBAHUSI.

8.7. Onepatop He HeceT OTBETCTBEHHOCTH 3a JOCTIKCHHE KAKMX-JIMOO Pe3ylbTaToB, CBA3aHHBIX C
MIPaKTUYECKUM IpUMeHeHHeM uHpopMmainuu, npenocrtasiusemon Ilons3zoBarento B Otuere. JlioGas
npenocraBienHas OmneparopoM wuH(opManus 1o mnpeiokeHussM  KpeauTopoB  ucnonb3yeTcs
[Tonb3oBaresieM Ha CBOW PUCK.

8.8. Omneparop He HECET OTBETCTBEHHOCTH 33 HECOOTBETCTBUE NPEAOCTABICHHON YCIYyTU OXUAAHUAM
[Tonp3oBarens w/unu 3a ero CyObEKTUBHYIO OLIEHKY, TaKO€ HECOOTBETCTBHE OXHMJAHUSAM W/ WU
oTpULIaTeNIbHasE CyObEKTUBHASI OLICHKA HE SIBJISIOTCS OCHOBAaHUSIMHM CUMTATh YCIYTd OKa3aHHBIMU HE
Ka4e€CTBEHHO, WJIM HE B COITIACOBAaHHOM 00BEME.

9. ITopsinok paspenieHus CIOPOB
9.1. Bce cnopbl U pa3HOINIacHsi, BO3HUKIINE WM MOTYIIME BO3HUKHYTh U3 Hacrtosuied Odeprsl mo
nnunuaruse [lonp3oBaTens, mouiekar pa3pelieHUuI0 ¢ COOMIOAEHUEM JOCYAeOHOr0 MPeTEeH3MOHHOTO
nopsinka. B ciaydae, ecnu Bo3HHMKIIMIA criop He Oyner paspemieH B TeueHne 20 (nBagumaTu) padoumx
AHell ¢ MoMeHTa mnonyuyeHuss npereHsun [lomp3oBatens, on Oyzmer mnepenaH CTopoHamMu Ha
pPacCMOTPEHUE B CYA.
9.2. lns neneit Hactosmero CornmamieHus MojA NpeTeH3ued moHuMaercs oOpamieHue [lomp3oBarens
(ero mpencTaBUTENs, NPEIbSIBUBIIETO HAAJISKAIIMM  00pa3oM  O(QOPMIICHHBIE MOJIHOMOYHS
npencTaBisaTh MHTepechl llonp3oBarens B oTHomeHusx ¢ Omeparopom), HampaBieHHoe Oneparopy,
MPEMETOM KOTOpOTO sIBJsieTcs INpenbsiBieHue [lonp3oBareneM TpeOOBaHMN T'pakJIaHCKO-TIPABOBOTO
XapakTepa B CBSI3U C MMEIOIIMM MECTO, 110 MHEHHIO 3asBHUTENS, HEUCIOJHEHHEM (HEeHaJIeKaluM
ucnonHenueMm) OnepatopoM 00s3aTenbCTB nepen 3TuM llonb3oBareneM, BO3HHUKIIMX M3 HACTOALICH
Odeprtsl.
9.3. OtBer Ha 3asBinenue [lomp3oBarens (B Tom uucie [IpeTeH3uio) HampaBisieTCsl Ha €ro aapec
IEKTPOHHOM IOYTHI, YKa3aHHbIN [lonb30BareneM npu perucrpaunu. B ciyyae mpuHATHS pPEIIEHUS O
MIOJTHOM YZIOBJIETBOPEHUHU MpeTeH3uu Oneparop BIIpaBe COBEPUIMTH COOTBETCTBYIONIUE JCHCTBHS 0e3
HanpaBJIeHUs 3a8BUTENIO OTBETa 00 YIOBIETBOPEHUU MTPETEH3UH.

10. U3meHenue yc10Buil 1 pacTop:keHne HacTosimero CornameHnus
10.1. U3meHeHns m pomonHeHUs K HactosuieMmy CoIvallleHuio, BCTYINAIOT B CHJIy C MOMEHTa MX
omyOnmkoBanus Ha Caiite.
10.2. Ilonp3oBarens MOHMMAET M COIIACEH C TEM, YTO, €CJIM OH mosb3yercss CalToM Iocie 1aThl
BHECEHHs] COOTBETCTBYIOIIMX M3MEHEHUH B HacTosmyo Odepry, 3To OyneT pacleHHBaTbcsa Kak (akT
npunsaTtus [TonszoBarenem OdepTsl B HOBOW pEIaKIH.
10.3. Tlons3oBaTenp BIpaBe OTKAa3aThCsl OT UCMONMHEHHS HacTosmed OdepTsl myTéM OTMEHBI TJIATHOU
MOJNMHUCKA B COOTBETCTBUU ¢ 1.6.7. Hactosmed Odeprbl, uro o3Ha4aeT oTka3 Ilonp3oBarens ot
ucnonp3oBanus Caiira nim Cepsuca.
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11. 3akn0uuTeIBHBIC YCJIOBHS
11.1. Tlo Bompocam wu mpereH3usiMm [lomp3oBaTenn MOTYT  oOpamarbes 1O aJIpecy
support@unocredit.kz.
11.2. Eciu mo TeM WM MHBIM IPUYMHAM OJJHA MJIM HECKOJIBKO HOpM Hacrtosueil OdepTsl ABISIOTCA
HEACUCTBUTEIbHOW WM HE HMMEIOIIMMH IOPUIUYECKOM CHIIBI, 3TO HE OKa3blBaeT BIUSHUS Ha
JNEHUCTBUTEIBHOCTD UM IPUMEHUMOCTD OCTaJIbHBIX HOPM.
11.3. K HacTosimemMy cormameHno TpuMeHsIeTcs 3akoHoaaTenbcTBo Pecyonuku Kazaxcran.
11.4. Huuro B Odepre HEe MOXKET NOHMMAThCS Kak ycTaHoBieHHe Mexnay Ilonb3oBatenem u
OnepaTtopoM areHTCKUX OTHOIICHWH, OTHOIICHWH TOBAapHUIIECTBA, OTHOIICHHH IO COBMECTHOM
NesTeIbHOCTH, TPYAOBBIX OTHOLICHWH, JUOO KAaKUX-TO HWHBIX OTHOLICHWH, TMpsIMO HE
MpeayCMOTPEeHHBIX HacTosmerd Odeproii.
11.5. Cornamasice ¢ ycnoBusmu nanHoi Odeptsl, [lonb3oBatens (wnu npexacraButens [lonb3oBarens,
B T.4. (pu3MyUeckoe JHILO0, TOKHBIM 00pa3oM yHOJIHOMOYEHHOE 3akiounTh CornameHwe oT Juna
ITonp3oBatenst) moaTBepkAaeT U rapanTupyetr Oneparopy, 4To:
11.5.1. Tlonp30BaTenb yKakeT JOCTOBEPHYIO MH(OpMaIKio 0 cebe, B TOM YKCIIE TIPU PETHCTPALIMHA HA
Caiire.
11.5.2. Iloab30BaTeb:
NOJIHOCTHI0 03HAKOMMJICH € YCJI0BUAAMHU HacTosileid Odeprsl;
NMOJTHOCTBHIO MOHUMAaeT npeaMeT HacTosumeid Odeprsr;
NOJTHOCTHI0O MOHUMAET 3HAYEHHE U MOCJIeCTBUSA CBOUX [IeliCTBUIl B OTHOLLIEHUH 3aKJII0UYEHUS U
ucnoJHeHus: HacTosmei Odeprsol.
11.6. Odepra BcTymaer B cuity ¢ MoMeHTa cornacust [lonb3oBarens ¢ ycinoBusMu Hactosieit Odeprsl,
COMJIACHO II. 3.2. U IEHCTBYET HEOIIPEACIICHHBIN CPOK.

PykoBoaurenn

TOO «Finmarketing (PuHMapKeTHHI))» |/ A.T. UBanos/
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Mpuaoxenue Nel

k Ily6nu4Hoii odepte

(CoranieHuIo0) 0 NpeioCcTABIeHNH IJIATHBIX HH(OPMALMOHHBIX YCIYT ¢ HenoJb3oBanneM CepBuca.
(penaxmus ot 26.11.2021r.)

TpeboBanus, npeabsasnsieMmblie k Mupopmanuu - nepconansueie qanHbie o [lonb3oBarerne:

. amunms;

Nwms;

. OTuecTBO;

. Jdara poxnenus;

. Iom;

. UNH;

. @akTuueckuil agpec (peruoH, ropo, yauma, oM, KBapTupa);

. Anpec peructparuu (perioH, ropo, yiauiia, 10M, KBapTupa);

. Homep moGuiasHOTO TenedoHa;

10. Anpec 27eKTpOHHOM MOUTHI;

11. Homep GaHKOBCKOM IIATEKHOM KapTHI,

12. JlaHHBIE O TOJB30BATEILCKOM YCTPOUCTBE (CpeaM KOTOPHIX pa3pelieHre, BEepCUst U JpyTue
aTpuOyTHI, XapaKTepu3yeMble TOIb30BaTeIbCKOE YCTPOCcTBO, |P-anpec).

©ONOUTAWN R

Pa3meras cBou nepcoHasbHbIe, HHbIE JaHHbIe U cBefieHus Ha Caiite [Tonp30BaTens NoATBEPKAAET, UTO
O3HaKOMJIEH U cornaceH ¢ [lomuTukoii B OTHOIIEHWHM OpraHu3anmud oOpabOTKM W oOecTedeHus
6e3omacHocTH mnepcoHanbHBIX OaHHBIX TOO «Finmarketing (®uHMapKeTHUHT)», pa3MeUIeHHOW Ha
Caiite, a tak xe mpenoctaBisser TOO «Finmarketing (®unamapkerunr)», Cornacue Ha 00pabOTKy
MePCOHABHBIX TAHHBIX B IeNsAX ucnonHenus OdepTol.

PykoBoaurenn
TOO «Finmarketing (PuHMapKkeTHHI)» | A.I. UBanoB/




